
RFID / NFC meets BRAND PROTECTION 
 

©Vandagraf International – May 2010 
 

 

 

 

 

RFID / NFC meets BRAND PROTECTION 
A Convergence of Fields 

 
VOLUME I – Markets & Business Opportunities 

 
 

A techno-economic market report 
 
 

by 
Vandagraf International 

 
 

 
 

May 2010 
 
 
 
 

Authors:  
 

James Bevan, Jeremy Plimmer and Brian Weeks 
 
 
 
______________________________________________________________________________ 

Vandagraf International Limited 
Croffta House, Groes Faen, Mid-Glamorgan CF72 8NE, United Kingdom 

Tel +44 (0) 1443 231 441. Fax +44 (0) 1443 223 876 
email: info@vandagraf.com – www.vandagraf.com 



RFID / NFC meets BRAND PROTECTION 
 

©Vandagraf International – May 2010 
 

Report Structure 
 
 
 
 
The complete report comprises 2 Volumes: 
 
 
 
Volume I – Markets  Business Opportunities 
 
 
Chapters 1, 2, 3, 4 and Executive Summary 
 
 
 
Volume II – Technology   
 
Chapters 5, 6, 7, 8, 9 & APPENDICES and Executive Summary 
 
This present document is Volume I. 
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by mobile phone to centralised database for monitoring 
and to initiate prompts 

Case Study  Unique sequential Dot Matrix codes for remote end-user 
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4.5.3 Brand Protection  
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Case Study Fighting fakes in China - The World’s largest source of 
counterfeit cigarettes  

Case Study Illegal subterranean manufacturing operations of 
counterfeit cigarettes in China 

4.9 Beauty Products – Perfumes & Colognes, Cosmetics & Make-up 

4.9.1 Market Overview (Market Sizing and Growth rates, Industry 
Structure, Leading Players & the Value Chain) 

4.9.2 Product Related Crime 

4.9.3 Brand Protection 

4.9.4 Opportunities for RFID as a Brand Protection Solution 

Case Study Authentication of Victorinox Swiss Army Fragrance 
(VSAF) 

4.10 Luxury Products - Fashion Accessories – Jewelry, Watches, 
Leather Products / Baggage & Sunglasses  

4.10.1 Market Overview (Market Sizing and Growth rates, Industry 
Structure, Leading Players & the Value Chain) 

4.10.2 Product Related Crime 

4.10.3 Brand Protection 

4.10.4 Opportunities for RFID as a Brand Protection Solution 
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4.11.1 Market Overview (Market Sizing and Growth rates, Industry 
Structure, Leading Players & the Value Chain) 

4.11.2 Product Related Crime 

4.11.3 Brand Protection 

4.11.4 Opportunities for RFID as a Brand Protection Solution 

Case Study Hewlett Packard (HP) involvement with RFID 

Solution Paper TBS (Total Brand Security) - T blue S Technology – Fully 
integrated Brand Solutions for Imaging Supplies (Printer 
Cartridges) 
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Structure, Leading Players & the Value Chain) 

4.12.2 Product Related Crime 

4.12.3 Brand Protection 
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Case Study   Sony X-Box Game Media - Microsoft's New Multi-colour 
Bar Code Technology for Identifying Audiovisual Works 

4.13 Summary of End User Market Sectors which could offer Potential 
Opportunities for Suppliers of Brand Protection Solutions (both 
RFID and non-RFID) 

 

ABOUT VANDAGRAF INTERNATIONAL LIMITED  

AUTHOR PROFILES  

ACKNOWLEDGEMENTS. 

 


